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PARIS PARALYMPICS 2024

About this report

The 2024 Paris Paralympic Games ran from 28 August
to 8 September.

This study analyses coverage of the games by
New Zealand media and its impact on the gender
balance of overall sports coverage during the
Games period.

\ It forms part of the broader Sport NZ - Isentia study,
: which involves analysis of around one-third of all
New Zealand sports news coverage, selected
randomly each day. It has been running since 2019.

The study includes television, radio, print and online
sports news coverage. It does not include match
broadcast and live blogging of sports fixtures. As a
result, Sky Sport is not included in this case study.
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Coverage

This section looks at the overall presence of women
in sports coverage. This includes the amount of
media content that is focused on women's sport, the
visibility of women across all sports coverage, and
the impact of major sporting events.

PARIS PARALYMPICS 2024
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PARIS PARALYMPICS 2024

Coverage
Balance and visibility

Half of the coverage of the Paris Paralympic BALANCE
Games focused on females, while visibility of
women during Games coverage was 52%.

GENDER BALANCE — ALL SPORTS COVERAGE
Note:

Balance refers to amount of coverage that
was on women's sport, while visibility is the Overall coverage 28.5% 67.4% 4.1%
representation of women across sports
coverage. Coverage of the Paralympic Games
mentions multiple para athletes more than Paralympic Games coverage 49.6% 40.6% 9.8%
during a non-Games period, so we see a
stronger difference between these figures.

Other’represents m:xgq teams,'non-bu'“:ary VISIBILITY
athletes and non-specific sporting bodies.
These numbers also include stories where the
New Zealand Paralympic team was discussed FEMALE VISIBILITY — ALL SPORTS COVERAGE
as a collective, or stories that talked about
Paralympics New Zealand as a sporting body
that weren't connected to a specific gender.

Overall coverage 24.3% 74% 1.6%

Paralympic Games coverage 52% 43.4% 4.6%

0 Female [J] Male ] Other
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Coverage

PARIS PARALYMPICS 2024

Gender balance comparison at the Paralympics

Coverage of female para athletes
during the Paralympic Games
dropped by 17% from the Tokyo
Games to 50% in Paris. In Tokyo,
female athletes won all 6 gold
medals from a total of 12 overall.

In comparison - there was just the
one gold medal in Paris - won by
a female athlete - from a total of 9
medals overall. This could account
for the drop in female coverage.

Gender balance for the overall
coverage during the Paris Games

period was down by just 1% to 28%.

COMPARING BALANCE AT THE PARALYMPICS

PARALYMPIC GAMES COVERAGE OVERALL COVERAGE DURING THE GAMES PERIOD

67%

50%

29% 28%

TOKYO PARIS TOKYO PARIS
2021 2024 2021 2024
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PARIS PARALYMPICS 2024

Coverage

Gender balance during
major events

This chart shows the gender balance of sports news during the event windows,
demonstrating the impact that major events have on overall gender balance
and visibility.

The Paris Paralympics maintained similar levels of coverage as seen in Tokyo,
with 28% of coverage dedicated to women'’s sport, compared to 29% in 2021.

KEY EVENT COMPARISONS

Paris Paralympics 2024 - 28%
Paris Olympics 2024 — 45%
FIFA Womeris World Cup 2023 — [N 4,59,
Rugby World Cup 2022 — RS 389,
Commonwealth Games 2022 - 33%
CrioketWorld Cup 2022 — [ 309,

Tokyo Paralympics 2021 - 29%




PARIS PARALYMPICS 2024

Coverage Para athletics had the greatest share of Games coverage at 47.1%, while
para cycling had the greatest share of female coverage at 77%.The All

Gender ba Ia nce by spo rt Blacks played South Africa during the Games period which accounts for the
coverage rugby received. Para athletics, para cycling and para swimming
were all in the top ten sports covered during the Games period.

OVERALL COVERAGE DURING THE GAMES PERIOD

Rugby Union 3% 97%

Para Athletics 63% 37%
Tennis B55% 45%

Para Cycling 77% 23%
Football 13% 87%
Cricket 18% 82%

Para Swimming
Rugby Leage
Saiing
soing

Golf 78% 22%

Para Badminton
Basketball 20% 80%

Motorsport

Athietic

Para Canoe

Para Equestrian

Para table Tennis

Para Shooting 38% 62%
Netball 100%

. Female

B Male
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B s9
B s

B s

B 55

B 27

B 37

B 26%
B 2w
B 2=
B 9%
| 4%

| 14% : | -
I {
| <% - (l::
I <1%
I <1%
I <1%
I <1%
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PARIS PARALYMPICS 2024

Coverage

Women's sports coverage daily trend

This chart shows the daily breakdown of coverage of female athletes - comparing the overall coverage to the games coverage.Results
significantly influence the coverage of the Paralympics. Medal success gained more coverage as did athletes not meeting expectations.
On 7 September, Anna Grimaldi's gold medal win was widely reported. However, there was also coverage of the men'’s Paralympic efforts
- including Scott Martlew making it through to the KL2 200m canoe sprint final, William Stedman qualifying for the T36 100m final, and
Cameron Leslie finishing fourth in the 50m backstroke final, which drove the gender balance down.

Paracyclist Anna Taylor William Stedman Defending long jump
wins silver, while fellow wins silver champion Anna Grimaldi
para cyclist Nicole in men’s T36 misses a medal by a
Murray finishes fifth 400m final 83% centimetre, while defending
javelin champion Holly
o Robinson places 6th
75% 67%
50% ® o
25%
23%
28 Aug 30 Aug 1Sep 3 Sep 5Sep 7Sep 9Sep

® Overall @ Games Coverage
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PARIS PARALYMPICS 2024

The Media

This section looks at the gender balance of major
media outlets to explore what kind of preferences
can be seen by network and sport.
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The Media

PARIS PARALYMPICS 2024

Gender balance by media outlet

While Stuff led the way with the most Paralympic Games coverage at 50.4%, Three News had the most female coverage of the Games at 75%.
It is worth noting that all media outlets had close to, or more than, 50% female coverage of the Games.

In overall coverage during the Games period, the ODT stood out - 47.7% of their coverage was about female athletes.

OVERALL COVERAGE DURING THE GAMES PERIOD

vzve - s s I s
stuff (Three) -{22% I |
independent | 38:2% I | 23%
Mediaworks |65 L | 17

[ Female |l Male B Network SOV

10

PARALYMPIC GAMES COVERAGE

sot-{ssae U IEE I o+
Mediaworks |2.2%
Independent —[ 14z SREPTYT | 17
R

B Network SOV

Stuff (Three) 25% 1%

[ Female [l Male
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The Media

Most mentioned New Zealand Para athletes

Anna Grimaldi was the most mentioned Para athlete overall after winning New Zealand's only gold medal, along with a bronze medal.

FEMALE ATHLETES

Anna Grimaldi —I 20%
Nicole Murray — I 13%
Danielle Aitchison — Y 1%
Holly Robinson — Y 10%
Anna Taylor —Y 6%
Tupou Neiufi — I 4%
Louise Duncan — I 3%
Gaby Smith —Ill 2%
Neelam O'Neill —ll 2%
Lili-Fox Mason —l 1%

B Female |l Male

MALE ATHLETES

PARIS PARALYMPICS 2024

William Stedman — [ 16%

Cameron Leslie — NG 10%
Wojtek Czyz — NG 8%
Peter Cowan — N 6%

Michael Johnson — I 4%
Matt Britz — [ 4%
Scott Martlew — [ 4%
Mitch Joynt — I 3%
Devon Briggs — I 3%
Ben Westenberg — Il 2%
Rory Mead —Jlll 2%
GregReid — Il 2%
Joshua Willmer —Jlll 2%
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The Media
Bylines - reporters

PARIS PARALYMPICS 2024

Three News and Independent media organisations, which include Newsroom, The Spinoff, Gisborne Herald, both had only female reporters covering the
Paralympic Games. While Three News also led the way in overall coverage during the Games period with 88% of their coverage produced by female reporters.

Overall, there was a much stronger representation of female reporters compared to the Tokyo Games where over 90% of the reporters covering the

Games were male.

Note:

Broadcast - In this analysis we account for the gender of the presenter, as well as any named reporters. It does not account for voiceover stories read by a presenter,

or where the presenter may have been the reporter on a story.

OVERALL COVERAGE DURING THE GAMES PERIOD

Stuff (Three) 87.5%

Independent IAWNA

opT 37.5%

TVNZ 19%
NZME — Pl pZ

Stuff — XA

RNZ — 569

[ Female |l Male
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PARALYMPIC GAMES COVERAGE

Independent
Stuff (Three)
oDT

RNZ

NZME

Stuff

TVNZ

25%

22.2%

7.8%

¥ Female

B Male

100%

100%

100%
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PARIS PARALYMPICS 2024

The Media
Bylines - presenters

Broadcast presenters and newsreaders are separated from reporters here due to the impact that a high level of representation of women reading
the sports news can have on balance.

There was strong representation of female presenters at these Games, particularly on RNZ and Three News where more than 50% of the coverage
was presented by females.

Note:

Broadcast - In this analysis we account for the gender of the presenter, as well as any named reporters. It does not account for voiceover stories read by a
presenter, or where the presenter may have been the reporter on a story.

OVERALL COVERAGE DURING THE GAMES PERIOD PARALYMPIC GAMES COVERAGE

RNZ 75% RNZ 66.7%

Stuff (Three) 63.3% Stuff (Three) A

TVNZ TVNZ 34.7%

NZME 13% NZME

MediaWorks MediaWorks

I Female

B Male I Female [l Male
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Portrayal

This section examines the differences in how men
and women are reported in the media by topics,
language and images.

While levels of coverage of women'’s sport are
increasing, it remains important to consider the
content of media coverage to ensure that both the

quantity and quality of coverage continue to improve.

Over the years of this study, gender bias in athlete
portrayal has decreased significantly.

14
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Topics

Portrayal markers are
influenced by media
commentary that the
Paralympic campaign was
less successful than previous
years, with many medals
‘missed. There was also
more reporting on the age
of the team than is standard
due to the high number of
debuts and younger athletes
that will likely compete in
Los Angeles in 2028.

Lo

TOPICS — FEMALE VERSUS MALE COVERAGE

PO e N 57,
I 7

Training/preparation

Advocacy for sport

Other advocacy/social commentary
Age

Advocacy within sport
Fitness/injury

Personal life

On-field behaviour/conduct
Community involvement/participation
Race/ethnicity/cultural identity
Retirement/post-athlete career
Sponsorship/other investment
Off-field behaviour

Doping

Funding/Govt Investment

I 267

I 2%
- I 8%
~ I 8%
- Il 6%
- Wa%

- W3%

- 02%
 B2%
<%
Tl a%
<%
1<%

T 1<%

Female

B Male
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PARIS PARALYMPICS 2024

Portrayal
Narratives

NARRATIVES — FEMALE VERSUS MALE COVERAGE

Talented

Well-liked/popular

Hard worker/driven/ambitious

Quiet achiever 69%

High performance expected 539%

Disappointment

Unlucky u]';/?,/o
Struggling 1%
Punching above weight ﬂ 15%
- . . 5%
Sportsmanlike/High Integrity 52
3%
Troubled —[Re”e,
“3 In shape/looks good/attractive *, 6%
a 2%
<1%

- : Performs well under coach

NZ
PARALYAn
TEAM

—- 1%
1~

Does not perform under coach 1%

Unsportsmanlike/Lacks integrity 4 1§/1°/°

Entertaining <%

¥ Female [l Male
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Portrayal

Imagery

PARIS PARALYMPICS 2024

The way female and male Para athletes were portrayed in imagery was comparable overall. Female Para athletes won 7 of New Zealand's
9 medals at the Paralympics, and the only gold, so were more likely to be portrayed in imagery as showing emotion than their male counterparts.
Male Para athletes were more likely to be shown with peers/competitors than females.

IMAGE COMPOSITION

' ) 18%
With peers/competitors l 15%

With coach/official W 2%
With fans/crowd/supporters j:f’

. . . <1%
With family/friends 4 S

Of family/friends —1<a%

¥ Female [l Male

IMAGERY APPEARANCE

. . 37%
In uniform/training gear -54%

i ini <1%
Out of uniform/training gear 4 <%

¥ Female [l Male

7

IMAGERY TYPE

. 29%
. 19%
T 15%
Portrait m%

Interview/press conference —'2?2;/"

| <1%

Not in sporting context — au

Embedded social media post —

Sexualised (athlete driven) ——

[ Female [l Male
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